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Abstract

The research entitled “Screen Printing on Souvenir T-shirt Design for Promoting
Creative Economy in Chanthaburi Province” aims 1) to do a needs assessment survey on
the screen printing design for the souvenir T-shirts and 2) to gather information for the
screen printing design on the souvenir T-shirts which can be the best match with the
target group’s needs.

The research methodology is consisted of the following steps. 1) The researchers
started with the study of information about the five famous tourist attractions in
Chanthaburi: Wang Suan Ban Kaew, the Buddha’s Footprint on Khao Khitchakut, Chao
Loa Beach, Laem Sing Beach, and Phliew Waterfall. This step is to gain some guidelines
and seek for each tourist attraction’s identity. 2) The researchers then did a needs
assessment survey to search for the souvenir manufactures and distributors’ needs on
the screen printing design for the souvenir T-shirts. 3) The researchers did a needs
assessment survey to seek for the consumers’ basic needs and those interested in
developing the souvenir T-shirt design. 4) The researchers finally made use of all
gathered data to suide the way to design and eventually develop the ten patterns of
the screen printing desien which can reflect each tourist attraction’s identity. The
researchers ultimately received the two designed patterns for each tourist attraction. All
the completed ten patterns and designs were then evaluated by the artistic and skillful
experts. The experts gave some beneficial recommendations for the future screen
printing design on the souvenir T-shirts as well.

The research findings were revealed as follows:

1. The souvenir T-shirt designs and patterns in the five tourist places of Chanthaburi,
which are Wang Suan Ban Kaew, the Buddha’s Footprint on Khao Khitchakut, Chao Loa
Beach, Laem Sing Beach, and Phliew Waterfall, are still limited. The screen printing
patterns are mostly printed with the simple words and pictures together with a few
printing colors. The manufactures and consumers also showed their needs to develop
the following designs and patterns. 1) The T-shirts representing the tourist places’

identity and charm are suggested. The simple words “Chao Loa Beach” should be
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replaced by the sea scenery as well as the modern, colorful, and lively lined figures. The
screen printed word “Phliew Waterfall” should be replaced by the waterfall scenery
with the simple pictures of rocks and fish. 2) The lined patterns should be increased
with more printing colors in order to add more value to the products. However, the
manufactures do not have knowledge and skill of the screen printing with multicolor
which are highly priced.

2. The evaluation results assessed by the experts are as follows: 1) all the ten screen
printing patterns and designs are the best match with the target group’s needs, 2) each
T-shirt with the screen printing lined figure is colorful, attractive, and comfortably
wearable, 3) the designs can obviously reflect each tourist attraction’s identity and the
tourists have more choices on selecting new designed T-shirts, and 5) the products have
more value.

The research entitled “Screen Printing on Souvenir T-shirt Design for Promoting
Creative Economy in Chanthaburi Province” is the extended study of the screen printing
knowledge which can be valuable and facilitating the multicolored screen printing
design. Moreover, there is presently a non-expensive computerized screen printing
machine available to rapidly support the massive screen printing products. Therefore,

the manufacturers can now mainly focus on the T-shirt designing process.





