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ABSTRACT

Mangosteen is widely consumed by both domestic and international markets. It is one
of the major economic fruits which Thailand is the leader of the production. Hence, Thailand is
able to export this fruit and is recognized as the leader of mangosteen exporting of the world.
However, mangosteen production is mainly relied on natural climate which influences the
stability of the fruit quantity. Together, mangosteen’s price varies related to demand and
supply of the market. Since, the fruit price is related to the product quantity in the market, the
price is thus instability. The phenomena influence the instability of mangosteen’s value. The
situation causes negative effects of income stability for mangosteen farmers and every level of
markets such as wholesalers, retailers, and exporters. Therefore, this research aims to (1) study
marketing channals of mangosteen by interviewing farmers and marketing intermediaries. (2)
determine the level of instability of mangosteen’s value in each market level and (3) analysis
cause of instability of mangosteen’s value in each market level that whether it is related to
demand or supply. The calculation for instability index from Normalized Standard Deviation of
Residual from Trend is applied. Coefficient determination (R) from the estimation of equation
between value and price along with value and product quantity in each market level is
adopted for the cause analysis of mangosteen instability in each market level.

The study of marketing channels finds that the farmers sell product to the major
channels which are 1) the farmers directly sell to the consumers and 2) the farmers sell
product to the middle mans whom distribute to the consumers in the country and oversea
markets. The study of the mangosteen’s value instability finds that the most instability of
mangosteen’s value in found to be export market following by local market, retail market, and
wholesale market. The market that yields the most instability of mangosteen’s price is local
market following by wholesale market, retail market, and export market. Export market is found
to be the most instability of mangosteen’s quantity following by retail market, wholesale
market, and local market. The analysis for cause of mangosteen’s value instability in every
market level shows that the instability of mangosteen’s value of local market is influenced by
the supply shift and inelasticity demand. The instability of mangosteen’s value of other market

levels is influenced by the supply shift and elasticity demand.
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