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Abstract

The objective of this research is to study the preparedness of entrepreneur
and the satisfaction of tourists about tourism on the beach in Chanthaburi’s seaboard.
This is a quantitative research. The samples are 43 entrepreneurs and 267 tourists,
using the two-stage stratified sampling. The questionnaire is used to select the data
and analyze by descriptive statistics such as frequency, percentage, mean and
standard deviation.

Results of this study revealed that overall of the preparedness of
entrepreneur are medium level. In each item, the high level are the price and quality
of product and service, the accommodation and the cleanliness of the place and
natural and the medium level are the safety ,the public relations, the facility, the
transportation and the language. The overall of the satisfaction of tourists are
medium level. In each item, the high level are the safety and the accommodation
and the medium level are the transportation, the facility, and the cleanliness of the
place and natural, the price and quality of product and service, the public relations

and the language.





