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Abstract

This research study was a qualitative research by conducting community based
particpatory research. The objective of the research were; 1. to analyze the
communication process on promoting tourism of Samed Ngam Village in 2. to analyze
the identity of Samed Ngam Village used in tourism promotion 3. to synthesize
communication guidelines for promoting identity of Samed Neam Village for tourism.
The research tools included in-depth interviews and brainstorming meetings for
studying and collecting data.

The study indicated that the communication process of Samed Ngam village
for tourism was two way communication horizontal communication and two-step flow
communication. The identity of Samed Ngam village used in tourism promotion is
Samed Ngam Mangrove Forest, Samed Ngam mat, King Taksin Shrine, Museum of King

Taksin the Great Shipyard and Samed Ngam mangoes.
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