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ABSTRACT

Research The Communication Strategies on local wisdom for Increase
Performance Agricultural Products of Chantaburilntellectuals. The purpose is (1) to
study the characteristics and roles of the Performance Agricultural Products of
Chantaburi Intellectuals (2 ) to study the communication strategies ofagricultural
products knowledge publish for ChantaburilntellectualsThis researchusing in-depth
interviews. The intellectuals who succeeded in increasing of agricultural products in
Chanthaburi province

The research found that The Intellectuals in Chanthaburi have a role as a
leader of ideas. Can be a leader of knowledge and analyze their own community
problems. They are a quality agricultural innovator create participation of people in
the community. Communicating with insider and outsider. Role as a helpers Is a good
model of people in the community, there is a new knowledge and technology
exposure. Seeking knowledge from various channels be the organizer of activities.
And the use of principles to solve problems for community survival

The communication strategy for Intellectuals. There are primarily forms of
interpersonal communication. There is a plan before communicating forefficiency
communication. There is an analysis of the level of recognition of reciever. In
addition, communication by allowing group to participate in communication sage has
knowledge management before being transferred and considering the quality of the
content as for the integration of new media use found that the use of online media
is application Line and Facebook to communicate transfer information and create a

wider communication network.
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