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Abstract

Nowadays, University enrollment at the Faculty of Industrial Technology,
Rambhai Barni Rajabhat University has been a continuing decrease number of
populations at the age of education. Students who are enrolled in university do not
know how the university system work and have not information of the faculty
curriculum. Therefore, this research presented the public relation robotic2 that was
designed for the Faculty of Industrial Technology, Rambhai Barni Rajabhat University.
It could be directly accessible to the recipients and provide the requested
information to make decisions and create interest in studies for them. The researcher
aimed to increase the efficiency of the public relation robotl using the Fuzzy logical
system, 9 member variables of input, 9 member variables of output motion control
systems, using the motion detection system, the robot will stop moving when
people wanted to receive information, standing in front of it to search for
information via the computer touch screen system. The experimental results showed
that the public relations robot2 could be used to publicize information with the
computer touch screen system, avoiding non-living obstacles by themselves. It
would stop moving when there were the living creatures in front of the public
relation robot with 18 m/min of movement speed design and could be used for 12
hours. The overall evaluation of user’s satisfaction, students and personnel at
Rambhai Barni Rajabhat University, in receiving information from the public relations
robot2, with an average of 4.1 points as well as the overall evaluation of the robot a
esthetic’s design was an average of 3.9 out of 5.00 points, which-was at a very good
level with increased efficiency up 9% compared to the public relations robot1.
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