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Abstract

The objective of this research were to study styles and tourism
management factors, the models, obstacles and suggestions for driving creative
tourism management of agro-tourism. It was a qualitative research as the researcher
purposive selected case studies in Ban Talay Noi Community Thang Kwian
Sub-district, Klaeng District, Rayong Province and Bang Sa Kao Community
Bang Sa Kao Sub-district, Laem Sing District, Chantaburi Province, collecting data by
using the in-depth interview of 27 key-informants, data analyzed with logical
context and triangulation techniques to check the information obtained from
different people, places and times.

The study found that tourism management styles relying on the whole
community as a tourist attraction agricultural and cultural oriented. Factors
affecting creative tourism management including of abundance of natural
resources, culture and tradition, unique total way of life, local wisdom, skills and
experience of community learning. Model for driving creative tourism management;
the community has brought cultural heritage presented to tourists to learn and
experience through tourism activities, local cuisine and community products. Both
communities have a learning center that allows tourists to participate in learning,
including  of civil society that resembles helping each other, kinship, live a simple
life, live according to Buddhism principles and sufficiency economy philosophy,
people in the community participate in decision making and determining the
development direction of the community and always developing community
information to be up-to-date. The problems and obstacles are includsive of the
lack of community readiness. The numerous of tourists are not varied. The lack of
publicity on tourist attractions. Lack of development ongoing tourism management

from community leaders and government agencies, Includsiveness of the problems
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in disbursement and dudget management, AS well as the long-term travelling plans
organization, resulted a slow process which affect the income of the locals.
Recommendations for driving creative tourism management of agro-
tourism sites that people in the community have learning, adapt and prepare to be
entrepreneurs, communities should make community business plans for knowing
destinations and roles that they want to walk together, the community must
develop and increase the value of natural resources and their cultural heritage,
promotion and creative of a community tourism network, the tourists must also

have a consciousness to come into the community.
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