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Abstract

The purpose of this research was to analyze the expectations of fruit packaging for
E - Commerce and the packaging of mangosteens for E - Commerce. The analysis of
consumer expectations in packaging began with the collecting of customer expectations
by using questionnaire to collected data from a sample of 400 customers. And using the
data to analyze customers’ expectations. Data analysis was collected by using the Quality
Function Deployment (QFD) between the expectations of customers and the
characteristics of the package from farmers who sold mangosteens through E - Commerce
channels

The results found that the consumers’ expectations of fruit packaging for
E - Commerce had the highest expectations in 7 factors as follows : 1) convenience to
move, 2) protection from both internal and external shock, 3) being able to build good
utility, 4) being modern, 5) having standard certification, 6) packaging must not be damaged
and 7) being responsible for maintaining the quality of the packaging respectively. And the
results of the packaging of mangosteens for E - Commerce packaging found that the
internal packaging must be able to maintain quality. The factors that affect the quality of
the mangosteens in transportation are the vibration, suppression and ventilation. And the

external packaging must be convenient to transport and easy to move.
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