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Abstract

Management of the tradition of worshiping Phra Bhuddhabata Pluang in
2017 is studied. The study is divided into 3 periods; the first period is between 28
January - 16 February 2017. The second period is between February 17 - March 8,
2017 and the third period is between March 9 - March 28, 2017.Each period is 20
days from 3 target groups: tourists Community and Entrepreneurship. The research
result found that, for tourists, the beauty of nature better than last year. The
community sees that the adequacy of restaurant / food prices is better / better
overall than last year. The entrepreneurs agree that the adequacy of
accommodation is better than last year. An Analysis of Opinions and Satisfaction of
the Management of the Tradition of Worshiping Phra Bhuddhabata (Kitchakut) in 2017
from 3 target groups: tourists Community and Entrepreneurship. The research result
found that, Tourists see that the tradition of worshiping Phra Bhuddhabata Pluang
(Kitchakut) is important and should be maintained. The community sees the change
in management style, Impact on tradition culture has come in the past. The
entrepreneur sees that no shops on the mountain Impact on entrepreneurs in the

community.
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