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Abstract

The purposes of the research were ; 1) to develop virtual reality on tourism
public relations at Wangsuanbankaew, Rambhai Barni Rajabhat University and 2) to
investigate the satisfaction level of using virtual reality on tourism public relations by
questionnaire and by studying the literature review. The virtual reality was applied by
3D Vista. Most of the participants were female students aged between 20 and 30
years old with undergraduate degree. The findings showed that the level of satisfaction
on 360-degree virtual reality at Wangsuanbankaew as a whole was high (X_: 4.13) The
levels of satisfaction on each section were as follows: a) the level of satisfaction on
public relations and media was high (X_z 3.80) b) the level of satisfaction on
information was high (X_z 4.13) o) the level of satisfaction on capability and quality
was high (X_: 4.30) d) the level of satisfaction on utility and knowledge was high (X_z
4.29) e) the level of satisfaction on content was high (X_: 4.14).
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