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Abstract

Meaning Management and Chanthaburi Gems Consumption of Sign was a
qualitative research The instraments used in collecting the data were observation,
interview, document analysis and a focus group discussion to collect and analyze data.

The finding revealed that the gems marketing communication strategy in
Chanthaburi Province consisted of 5 main tools as follows: 1) the advertising via social
media strategy, 2) public relations and customer service strategy, 3)promoting strategy, 4)
direct marketing strategy, and 5) salesman strategy. In addition, the meaning consumption
was not found that the producer created a special meaning for the gems, but the meaning
of Chanthaburi gems had the characteristic of intertextuality with the meaning of the gems

that existed before.
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