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Abstract

This research aimed to 1) study tourists' behavior in buying local products, 2)
study the need for local product development for tourism, and 3) propose the local
product development guidelines for tourism of Bang khacha community, Chanthaburi
province. The Mixed Method approach of the quantitative research methodology was
used for study tourist behavior in buying local products by a sample size of 400
tourists. The qualitative research methodology was used to study the needs of
tourism product development by small group discussion. The results revealed that 1)
tourists have an attitude towards tourism marketing mix in the "extremely agreeable
level”. Most tourists buy souvenirs and artificial art. The cost of buying local products
is between 1,001-1,500 baht and buying on Saturdays and Sundays between 15.01-
18.00 hrs. Those involved in the decision to buy local products are friends or
colleagues. 2) Villagers want to develop local mats as the main product by inheriting
knowledge and wisdom in weaving mats from generation to generation. They want to
develop the products to be widely known and 3) the local product development
guidelines, as follow: the community should study marketing mix in every dimension
and develop marketing promotion urgently. They should develop the style of
souvenir or a variety of artificial art by applying innovation and technology to
facilitate the selection of local products. They should apply knowledge from

academics and implement knowledge management in the community.
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