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Abstract

The research entitled “The development of creative tourism potential in Bang
Sa Kao Subdistrict, Chanthaburi Province” aimed (1) to study the components of
tourism of Bang Sa Kao Subdistrict, Chanthaburi Province (2) to study the
development of tourism potential of Bang Sa Kao Subdistrict, Chanthaburi Province
(3) to propose guidelines for developing potential of creative marketing for tourism of
Bang Sa Kao Subdistrict, Chanthaburi Province (4) to propose guidelines for developing
creative tourism potential of Bang Sa Kao Subdistrict, Chanthaburi Province. The
research methods was mixed methods research. The qualitative data were collected
through field studies by using area frame survey method, semi-structured interviews
and focus group. The quantitative data were collected by using questionnaires for
400 tourists. The statistic used to analyze quantitative data were mean (x) and
standard deviation (S.D.) and used content analysis for the qualitative data.

The results showed that (1) tourism components of Bang Sa Kao Subdistrict,
Chanthaburi Province was at a high level (x_z 3.79) and the interview found that Bang
Sa Kao Subdistrict was well-equipped of tourism attractions, tourist attractions access,
facilities of tourism activities, accommodations and services management at tourist
attractions (2) tourism potential of Bang Sa Kao Subdistrict, Chanthaburi Province was
at the highest level (x_: 4.72) (3) the potential of creative marketing for tourism of
Bang Sa Kao Subdistrict, Chanthaburi Province was at a high level (x_= 4.12) and
should develop the 7P's of marketing mix (4) the potential of creative tourism Bang
Sa Kao Subdistrict, Chanthaburi Province was at the highest level (x_: 4.73). The
results of a subgroup meeting of a sample of involved people showed that the Bang
Sa Kao Subdistrict community should focus on creative tourism and should develop
in 5 main issues were (1) the ability of increasing skills and experiences for tourists (2)
the participate of tourists in community activities (3) develop tourism resources to be
unique and outstanding (4) develop Bang Sa Kao tourism to be authentic in its
production methods, products and experiences (5) develop the process of knowledge

exchange between tourists and local people.
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